
HANDBOOK FOR SUCCESS

in Strategic Communication & Innovation



Welcome to the College of Media & Communication’s online 
Master of Arts in Strategic Communication and Innovation 
program. We look forward to collaborating with you while you 
work toward your degree. 

This handbook is intended to provide you with the basic 
information needed to understand how this program 
works, how to access resources available to you, and your 
responsibilities as a student. As questions come up, please 
contact us!

Again, welcome to the program. We wish you a productive and 
successful academic career.

Kristi S. Gilmore, Ph.D., APR
Online/Distance MA Program Director

Assistant Professor of Public Relations
kristi.gilmore@ttu.edu

806.834.8171
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I. GENERAL INFORMATION

Who We Are
The Graduate Studies department of the College of Media & 
Communication at Texas Tech University provides a variety of 
opportunities for graduate study. There are three master’s degree 
programs: Master of Arts in Mass Communication, Master of Arts in 
Communication Studies, and the Online Master of Arts in Strategic 
Communication & Innovation. In addition, the college’s graduate 
department offers a Doctor of Philosophy degree in Media and 
Communications. 

The programs are grounded in theory and expose students to 
a variety of different methodologies, approaches, and practical 
experience. Our goal is to prepare students for career growth in 
their chosen communication profession. 

CoMC Graduate Studies Contact Information

Coy Callison, Ph.D.
Professor & Associate Dean for Graduate Studies

coy.callison@ttu.edu

Kristi S. Gilmore, Ph.D., APR
Director, Online/Distance Master’s Program

Assistant Professor of Practice, PR
Phone: 806.834.8171
kristi.gilmore@ttu.edu

CoMC Graduate Studies Office 
Phone: 806.742.6500

Courses in the program are taught by members of the College of 
Media & Communication Graduate Faculty who have both the 
academic background and practical experience to help our students 
achieve their program goals.

www.ttugrad.org
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II. COURSEWORK REQUIREMENTS
Student Responsibilities
Students are responsible for knowing degree requirements and for 
enrolling in courses that will enable them to complete their degree 
programs. It is also their responsibility to know the university 
regulations for the standard of work to continue in the Graduate 
School and the College of Media & Communication. For information, 
consult both the general and specific degree requirements in the 
University Catalog and this publication.

Program of Study and Degree Plan
Texas Tech’s Graduate School requires that a degree plan outlining his 
or her course of study be submitted for each student by the middle of 
the second semester of study. Our team will submit your degree plan on 
your behalf after consultation with your program director/advisor.

Degree plans may be changed up to the beginning of the semester of 
graduation. However, all degree plan changes must be approved by 
the program director and the Graduate School by the first week of the 
semester of graduation.

See Appendix A (Page 15) for the Degree Plan Worksheet.

Coursework Requirements
This 30-hour (10 course) program is comprised of seven required 
courses and three electives as indicated below. The courses are focused 
on skills and information that are critical to successful strategic 
communicators in today’s global environment.

All courses are taught online using an asynchronous course 
management system, meaning students don’t need to be online at a 
set time. Courses have deadlines for assignments, but asynchronous 
courses don’t require scheduling times to meet “in class.” Much of each 
class takes place on discussion boards. Discussion board postings can 
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be a significant part of a student’s final grade. However, this is based on 
the quality of each post, not the quantity of posts. Each post should add 
new information or a new perspective to the discussion. Students also 
may be asked to serve as weekly discussion leaders in their classes.

In addition to individual reading and writing assignments, instructors 
may require students to work as individuals or in groups on various 
projects. Assignments and required books, software and other 
materials vary by course and instructor.  Students should expect to 
spend 10 hours per week on readings, discussion questions and other 
assignments in each class. Contact information for faculty is included in 
each course syllabus.  

Course Listing/Descriptions
Required (7 – including final project)

1. MCOM 5366 Seminar in Mass Communication Theory          
This course offers a survey of theories common in mass 
communication research with an emphasis on theories of persuasion. 
There is a specific focus on current research and application of theory 
in the practice of strategic communication.  

2. MCOM 5364 Research Methods 
This course provides a survey of research approaches commonly 
employed in fields relevant to the development, dissemination, 
and evaluation of strategic communication (e.g., public relations, 
advertising, journalism, and electronic media). The course covers 
basic components of research practice, with a progressive emphasis 
on how to use a variety of methodological approaches to design 
studies useful for improving strategic communication efforts.

3. MCOM 5310 Strategic Communication Planning & Writing     
In a competitive, cluttered, multifaceted communication environment, 
strategic planning can be the difference between success and failure 
in achieving organizational goals and objectives. The course will 
utilize a case method approach to examine strategic communication 
practices across a variety of contexts. In addition, students will 
develop a strategic communication plan relevant to their respective 
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areas of interest in strategic communication (nonprofit, corporate, 
advertising, government, etc.). Plans will be writing-intensive and 
will include the identification of goals, setting objectives, segmenting 
target publics, developing messages, and selecting sources and 
channels of communication, as well as focus on the logistics of 
message delivery including timing and budget.

4. MCOM 5312 Media Management, Entrepreneurship & Consulting 
This course explores the management needs and entrepreneurial efforts 
occurring in the traditional and digital media industries, as well as 
the role that consultants and freelancers play. Topics covered include 
business strategies, business models, key issues, careers and future 
considerations for media industry segments, while learning media 
management strategies and principles of media entrepreneurship 
and the ways they are applied.  This includes examining market 
competition, technological innovation and value creation in the 
production and distribution of digital media content, plus pragmatic 
aspects of media management and media startups such as developing a 
business model and pitching ideas to executives or investors. 

5. MCOM 5314 Strategic Communication in a Global Environment 
Organizations today, from multi-national corporations to nonprofits/
nongovernmental organizations (NGOs), must operate in an 
increasingly integrated world marketplace. This course offers an 
investigation of the challenges and opportunities involved with 
practicing strategic communication in a complex, global environment. 

6. MCOM 5316 Communication in Organizations              
Examines contemporary organizational practice and organizational 
communication theory, along with current research and applications 
of issues related to human communication in workplace settings and 
other organized institutional structures (e.g., nonprofit, government). 

7. MCOM 6050 Final Project                                                     
(see Appendix B for details on the final project) 
The final project serves as a capstone opportunity for each graduate 
student to expand his/her skills and gain new insights into the field 
of mass communication. These projects require students demonstrate 
mastery of concepts from all of their graduate coursework. Students 
will be expected to apply mass communication-relevant skills, theory, 
and research within applied contexts.
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Electives (Pick 3)

1. MCOM 5318 Advanced Social Media Practice  
Social media has become pervasive in public relations, advertising, 
and work in electronic media more generally. This course initially 
provides a review of best social media practices and then moves on 
to current trends in academic research and “real world” practice 
relevant to utilizing social media in strategic communication.

2. MCOM 5321 Production of Digital Media Content 
Students will put web usage into the context of human-computer 
interaction and discuss design principles, aesthetics, usability, and 
interactivity. Students will learn coding basics. This course will 
introduce students to fundamental Web design, including HTML, CSS, 
and JavaScript. Students will progress from fundamentals through 
topic-specific site design and, finally, to an individual final website.

3. MCOM 5322 Multimedia Story Telling      
Course focused on a multimedia approach to storytelling in strategic 
communication practice. Students will learn the techniques of 
high-quality storytelling with photos, audio and video with a heavy 
emphasis on mobile technology, social media, and select apps currently 
in use in strategic communication.

4. MCOM 5324 Audience/Data Analysis & Reporting   
Increasingly, strategic communication decisions are being driven by 
data gathered through social media use, search engine utilization, 
and a variety of media ratings measures. Students in this course will 
learn how collect, use and analyze data and metrics as a means to 
understanding reach, target audience opinion/attitude/behavior, and 
message effectiveness. The class will also focus on how to write up 
statistics/data for executive summaries, press releases, advertising copy, 
and presentations.

5. MCOM 5334 Interpersonal Communication    
The course covers research and application of interpersonal 
communication theory as it relates to human relations in personal 
and professional contexts. Focus of the course is on theory application 
and current research.

6. MCOM 5332 Special Topics in Strategic Communication  
A rotating topics course examining best practices in areas related to 
strategic communication. 
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Transfer Credit
Graduate course work at other universities or in Texas Tech 
programs outside the College of Media & Communication 
may be applied to requirements for graduate degrees in mass 
communications subject to the following restrictions:

1. All transfer work must be approved by the program director. 
Evaluation of transfer work will be based on the similarity 
of courses to those offered in the College of Media & 
Communication.

2. No more than six hours from outside the College of Media & 
Communication may be applied to this program.

3. Only courses in which the student received a grade of B or 
higher may be considered for transfer credit.

Leveling Work
Students who do not hold a bachelor’s degree or have extensive 
professional experience in mass communications or a related field 
(e.g., public relations, advertising, journalism) may be required to 
complete undergraduate leveling work. This leveling coursework 
does not reduce the credit requirements in any graduate curriculum.

Generally, a leveling course in mass communications writing, a 
course in mass communications theory, and one or more courses in 
the appropriate mass communications specialty will be required for 
students whose prior academic experiences do not address these 
skills and knowledge. The amount of such leveling work and the 
specific courses required will be determined by the program director.



7

III. PROGRAM REQUIREMENTS & POLICIES
Retention and Satisfactory Progress
In addition to all requirements of the Graduate School, graduate students 
in the College of Media & Communication must meet the following 
requirements in order to qualify for financial aid and/or graduation.

For all graduate students, any course in which he or she 
receives a grade of “C” or lower will not be counted toward 
required coursework.

Any graduate student who does not maintain a cumulative grade 
point average of 3.0 (“B”) or higher, who has completed more 
than 1.25 times the minimum number of hours required for his or 
her program or who has been enrolled in his or her M.A. program 
for more than six years (or four years after completion of all 
coursework) is not making reasonable progress. Students who 
are not making reasonable progress will not be qualified for any 
financial aid and may be required to pay out-of-state tuition. Most 
master’s students are not making reasonable progress when they 
exceed 45 credit hours of enrollment. 

Academic Scrutiny
Any master’s student will be placed under academic scrutiny if she 
or he:

• receives a grade of C or lower in any graduate course, and/or
• receives either a semester or cumulative grade point average 

below 3.0.

This period of academic scrutiny will be in effect from the end of 
the academic term in which the student received the subject grade 
or GPA and will remain in effect through the end of the spring 
or fall semester following the term in which the student received 
the subject grade or GPA. A student who increases his/her GPA 
above 3.0 or who receives no grade lower than B in the semester 
following being placed under scrutiny will be returned to normal 
status following the semester of scrutiny.
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Enrollment Abeyance
A master’s student in the College of Media & Communication will 
not be permitted to enroll in any graduate courses in the College of 
Media & Communication if she or he:

• receives a semester grade point average below 3.0, during a 
term of academic scrutiny,

• receives two course grades of C or lower in any graduate 
course or combination of graduate courses, 

• completes more than 1.25 times the minimum number of 
graduate credit hours required for his or her program without 
completing all requirements for graduation, 

• completes more than 46 graduate credit hours without 
completing all requirements for graduation, 

• is enrolled for more than four years after the completion 
of all coursework without completing all requirements for 
graduation, and/or

• is enrolled for more than six years without completing all 
requirements for graduation.

Readmission
Master’s students who are placed in enrollment abeyance from 
the College of Media & Communication may not take any courses 
in the College of Media & Communication for at least one fall 
or spring semester after they have been placed in enrollment 
abeyance. During the period of enrollment abeyance students who 
plan to seek future enrollment in communication courses should 
complete readings, non-credit coursework or other tasks that will 
strengthen their application for future enrollment. 

The College Graduate Admissions Committee will review 
applications from students seeking to enroll after being placed 
in academic abeyance using the same criteria they would apply 
to applications for transfer from other schools or programs. The 
fact that a student has been placed in academic abeyance will be 
considered by the Admissions Committee as part of the committee’s 
readmission decision.
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|V. EXPECTATIONS FOR STUDENT CONDUCT
Each graduate policy is intended to assist student decisions and guide 
faculty conduct. All are subject to change and all are subservient to 
applicable university policies and deadlines. Anyone reading these 
policies is advised also to read and understand the applicable university 
operating policies and to ensure these guidelines are current.

Graduate students are governed by the Student Code of Conduct. The 
code is available either on-line or from the Office of Student Life.

Texas Tech University and the College of Media & Communication 
are dedicated not only to learning, research and the advancement 
of knowledge, but also to the development of ethically sensitive and 
responsible persons. The college seeks to achieve these goals through 
sound educational programs and policies governing individual 
conduct that encourages independence and maturity. By accepting 
membership in this college, an individual joins a community 
characterized by free expression, free inquiry, intellectual honesty, 
respect for others, and participation in constructive change. All rights 
and responsibilities exercised within this academic environment shall 
be compatible with these principles. 

The stressful situations experienced in graduate school occasionally 
result in personal friction between students or between students and 
faculty. In most cases, these incidents can and should be worked out 
between the individuals involved on the basis of common courtesy, 
mutual respect, and common sense. Individual incidents or trends that 
cannot be resolved at the personal level or which are serious violations 
of civil, student or professional codes should be documented in 
writing and reported to the appropriate authority. Typically such 
reports are initiated with either the Dean of the College of Media & 
Communication, the Associate Dean of Students or the Associate Dean 
for Graduate Studies. If conflicts cannot be resolved within the College 
of Media & Communication, other options for addressing conflicts 
include the University Ombudsman or the Student Mediation Center. 
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Academic Integrity
Academic integrity is taking responsibility for one’s own work, being 
individually accountable, and demonstrating intellectual honesty 
and ethical behavior. Academic integrity is a personal choice to abide 
by the standards of intellectual honesty and responsibility. Because 
education is a shared effort to achieve learning through the exchange 
of ideas, students, faculty, and staff have the collective responsibility to 
build mutual trust and respect. 

Ethical behavior and independent thought are essential for the highest 
level of academic achievement, which then must be measured. 
Academic achievement includes scholarship, teaching and learning, all 
of which are shared endeavors. Grades are a device used to quantify 
the successful accumulation of knowledge through learning. Adhering 
to the standards of academic integrity ensures that grades are earned 
honestly and gives added value to the entire educational process. 
Academic integrity is the foundation upon which students, faculty, and 
staff build their educational and professional careers.

Academic Dishonesty
Academic dishonesty includes cheating, plagiarism, collusion, 
falsifying academic records, misrepresenting facts and any act or 
attempted act designed to give unfair academic advantage to oneself 
or another student. 
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V. STUDENT RESOURCES

Disability Accommodations
Any student who, because of a disability, requires special 
arrangements in order to meet course requirements should contact 
the course instructor as soon as possible to make any necessary 
arrangements. Students should present appropriate verification 
from Student Disability Services in order to make arrangements. 
Please note instructors are not allowed to provide accommodations 
to a student until appropriate verification from Student Disability 
Services has been provided. For additional information, you may 
contact the Student Disability Services office at 806.742.2405. 
Please reference OP 34.22 for additional information.

Financial Aid
We strongly encourage students to complete the Free 
Application for Student Aid (FAFSA) at least six months before 
beginning their studies (www.fafsa.ed.gov). Students who have 
completed this form and qualify for work study are eligible for 
aid for which other students may not qualify. For additional 
information about financial aid, please see the Texas Tech Student 
Financial Aid website. 
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Helpful Links/Contacts

College of Media & Communication Graduate Office
www.ttugrad.org 
806.742.6500

Texas Tech University Graduate School
www.depts.ttu.edu/gradschool
806.742.2787  

Student Disability Services
www.depts.ttu.edu/sds
806.742.2405

Information Technology – Help Central
www.depts.ttu.edu/ithelpcentral
806.742.4357 (HELP)
ithelpcentral@ttu.edu

Blackboard Support
www.depts.ttu.edu/elearning/blackboard/index.php
806.742.7227
blackboard@ttu.edu

Financial Aid
www.depts.ttu.edu/financialaid
806.742.3681
finaid.advisor@ttu.edu





APPENDICES  |  14

APPENDICES
A: Degree Plan Worksheet

B: Final Project
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APPENDIX A

Degree Plan Worksheet

Student Name _____________________________________________

R# _______________________________________________________

Anticipated Last Semester (Graduation) _______________________

Student Signature __________________________________________ 

Date:  ____________________________________________________

Program Director Signature___________________________________  

Date:  ____________________________________________________
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Required (7) Semester Grade*

MCOM 5366  
Seminar in Mass Communication Theory

MCOM 5364  
Research Methods

MCOM 5310  
Strategic Communication Planning & 
Writing 
MCOM 5312  
Media Management, Entrepreneurship & 
Consulting 
MCOM 5314  
Strategic Communication in a Global 
Environment

MCOM 5316  
Communication in Organizations 

MCOM 6050  
Master’s Report Final Project 
(LAST SEMESTER)

Electives (3)

1. 

2.

3. 
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APPENDIX B

Final Project

All students in the Master’s in Strategic Communication & Innovation 
Program, in order to fulfill the MCOM 6050 Final Project Requirement 
will complete a research project in order to demonstrate a graduate-
level mastery of research methods and theory. This project should be 
completed in the last semester of their graduate program. It should be 
noted that the research report is not meant to be a thesis. It generally 
will be more applied and pragmatic.

Scenarios
There are two scenarios in which a student can complete the 
MCOM 6050 project. 

1. Complete a final project for an organization, including but 
not limited to the student’s current employer.

Students who are employees of an organization are encouraged 
to complete their MCOM 6050 Final Project for their employing 
organization as a means of adding value to the organization. (Note: 
The student’s employer must sign a form acknowledging that the 
student is conducting research on the organization’s behalf as part of 
this course requirement.)

Examples: A student working for a grocery store chain may conduct 
focus groups to help the organization determine what public relations 
messages best resonate with their customer base. OR A student 
working for a sports franchise could do a content analysis of how the 
local media covers the organization’s public outreach efforts.

2. Complete a final project on a topic that does not involve any 
particular organization. 

Students may elect to do an MCOM 6050 project that does not 
involve any particular organization.

Example: Student conducts in-depth interview with residents 
regarding how the media influences their decisions regarding water 
conservation.
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Requirements
No matter which scenario the student chooses in which to 
complete his/her MCOM 6050 Final Project, the student is 
REQUIRED to complete the following steps:

1. Identify a research project with a media component.
2. Submit a project proposal and have it approved by faculty 

adviser/instructor.
3. Collect and analyze data.
4. Write-up the findings and interpretation of the data using the 

report outline.
5. Present/defend the project and results via an oral presentation.

Note: Proprietary vs. Generalizable Knowledge
Typically, research conducted in this program will produce proprietary 
information for a specific company or project. Proprietary knowledge is 
information that is owned and kept confidential by a company. If, however, 
a research project is intended or has potential to produce generalizable 
knowledge (published or presented at a conference), IRB approval must be 
obtained prior to conducting the research. 

The Human Subjects Committee, operating under the Office of Research 
Services, serves as the TTU Institutional Review Board (IRB). Instructions and 
forms for requesting human participants research approval are available from 
the Office of Research Services or the Center for Communication Research.



Box 43082 | Lubbock, TX 79409-3082

Handbook Updated: October 19, 2017




